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Q. PLEASE STATE YOUR NAME AND POSITIONS. 1 

A. My name is Juliet Johnson.  I am a Senior Utility Analyst at the Public Utility 2 

Commission of Oregon (OPUC).  My witness qualifications statement is 3 

included as Exhibit Staff – ETO/101. 4 

My name is Steve Lacey.  I am Director of Operations for the Energy Trust of 5 

Oregon (“Energy Trust”).  My witness qualifications statement is included  6 

as Exhibit Staff – ETO/102. 7 

Q. WHAT IS THE PURPOSE OF YOUR TESTIMONY? 8 

A. To provide a neutral description of the current policies and procedures of the 9 

Energy Trust relevant to this docket. 10 

Q. PLEASE DESCRIBE THE ENERGY TRUST’S POLICIES REGARDING 11 

RESIDENTIAL FUEL SWITCHING THAT MAY BE RELATED TO SPACE 12 

CONDITIONING? 13 

A. Energy Trust provides financial incentives to residential customers for energy 14 

conservation measures.  These incentives must be “cost-effective” as defined 15 

in Order 94-590 in UM 551.  Except for certain pilot projects and emerging 16 

technologies, Energy Trust screens conservation measures and programs 17 

using the OPUC’s utility and societal cost-effectiveness tests, pursuant to 18 

Energy Trust Policy 4.06.000, Exhibit Staff – ETO/103.  OPUC established 19 

these tests in Order 94-590 in UM 551. 20 

 21 

Energy Trust uses the same cost-effectiveness methodology for electric and 22 

natural gas measures and programs.  When performing an analysis of cost-23 
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effectiveness.  Energy Trust uses the market cost of different fuels, not life-1 

cycle or source-to-use cost. It does not compare the cost-effectiveness or 2 

efficiencies of technologies that use different fuels.  Under current Energy Trust 3 

policy, Exhibit Staff – ETO/104, Energy Trust may not and does not advocate 4 

fuel-switching, but may provide fuel-neutral technical information on efficiency 5 

options to the public. 6 

Q. WHAT OUTREACH AND MESSAGING DOES THE ENERGY TRUST 7 

ENGAGE IN THAT MAY INVOLVE FUEL-SWITCHING? 8 

A. Under current Energy Trust policy, Energy Trust may not and does not provide 9 

financial incentives to induce customers to convert to another fuel or to replace 10 

electric or gas equipment with equipment that uses a different fuel source. 11 

Energy Trust policy allows program staff to coordinate messaging with gas and 12 

electricity utilities who wish to provide efficiency information or incentives for 13 

converting to a different fuel source.  Such messages may explain Energy Trust 14 

incentives or encourage customers to install high-efficiency equipment using 15 

the customer’s chosen fuel source.   16 

Q. WHAT INCENTIVES DOES THE ENERGY TRUST PROVIDE RELATED TO 17 

SPACE CONDITIONING? 18 

A.  Energy Trust provides Oregonians with cash incentives to purchase high-19 

efficiency gas and electric equipment used for space heating only. Energy Trust 20 

does not limit the incentives that are available to a customer based on the 21 

equipment or fuel type that the customer used previously for space heating. 22 

 23 
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The value of Energy Trust incentives for high efficiency gas and electric 1 

equipment may be up to and usually less than the difference in cost between 2 

base and high-efficiency models using the same fuel. 3 

 4 

Current Energy Trust policy does not require Energy Trust to offer comparable 5 

incentives for electric and gas equipment.  In October, 2011, Energy Trust 6 

analyzed the number, energy savings, and incentives provided by Energy Trust 7 

for the purchase of electric heat pumps, correlated with the incentive recipient’s 8 

previous heating fuel. The results are listed in Exhibit Staff – ETO/105.  9 

Q. WHAT PROCEDURES DOES ENERGY TRUST USE TO OFFER 10 

INCENTIVES RELATED TO SPACE CONDITIONING? 11 

A. Energy Trust determines incentive levels based on market intelligence, 12 

evaluation data and other information. It uses this information to gauge what 13 

level of incentive is likely to motivate customers to invest in high-efficiency 14 

equipment. 15 

 16 

Energy Trust states that it does not assume consumers make choices 17 

independent of its incentives. Rather, it assumes incentives are one of several 18 

influences, including tax credits and marketing by contractors, retail outlets, 19 

utilities, Energy Trust and others. 20 

 21 

If consumers will buy high-efficiency equipment without an incentive, Energy 22 

Trust does not offer one. If a market evolves to the point that consumers will 23 
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predominantly choose high-efficiency equipment, Energy Trust discontinues the 1 

incentive. 2 

 3 

In 2009, Energy Trust suggested discontinuing its incentive for high-efficiency 4 

gas furnaces, based on analysis suggesting that for the prior 3-5 years, most 5 

people replacing gas furnaces bought high-efficiency models regardless of 6 

Energy Trust’s incentive.  7 

 8 

During the prior 3-5 year period, the Energy Trust incentive ranged in value 9 

from $150 - $100, plus limited-time promotions; tax credits of up to $1800 were 10 

available. Approximately two-thirds of the customers choosing high-efficiency 11 

models had taken no Energy Trust incentive; and participants who took Energy 12 

Trust incentives reported high free-rider rates. In addition, a new federal 13 

standard was expected to require furnaces to be at least 90% efficient 14 

beginning in 2013. 15 

 16 

Energy Trust reviewed the recommendation to discontinue gas furnace 17 

incentives at a series of Energy Trust Conservation Advisory Council meetings 18 

in 2009. Energy Trust staff suggested these funds be shifted to other uses 19 

except where incentives appeared to still have influence, namely in its Savings-20 

Within-Reach (moderate income) program, multifamily rental buildings and NW 21 

Natural’s Southwest Washington territory.  22 

 23 
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The Conservation Advisory Council generally supported the recommendation, 1 

with several members suggesting that incentives be phased out in a measured 2 

way. Energy Trust subsequently phased out its incentive for high-efficiency gas 3 

furnaces for single family residences in Oregon.  4 

Q. PLEASE DESCRIBE THE MARKETING PRACTICES OF THE ENERGY 5 

TRUST THAT AFFECT FUEL SWITCHING. 6 

A. Energy Trust may provide customers with information, including applicable 7 

incentives, about both types of equipment regardless of the customer’s current 8 

fuel. Energy Trust does not offer incentives for heat-pumps that supplement 9 

primary gas furnaces. Energy Trust promotes high-efficiency gas furnaces on 10 

its web site and through residential program communications targeted at 11 

specific customer groups eligible for gas furnace incentives. 12 

 13 

In general, Energy Trust reaches potential customers in two ways. The first is 14 

largely indirect through mass communication channels: its internet website, 15 

advertising, events, sponsorships, and the like. The second is direct through 16 

collaborating with utilities in direct marketing to customers, including the use of 17 

bill inserts, newsletters, email, and web promotion on customer account pages. 18 

In collaborating with utilities in direct marketing and outreach, Energy Trust and 19 

the utility identify opportunities and produce content in various ways. In some 20 

cases Energy Trust identifies topics and general messaging and the utility 21 

produces the communication for Energy Trust review and comment. In other 22 

cases, Energy Trust produces the content for utility review and comment. 23 
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These collaborative communications generally include Energy Trust’s logo and 1 

contact information. 2 

 3 

In addition, electric utilities retain funds from what is known as Senate Bill 838 4 

collections to help generate customer awareness of Energy Trust programs and 5 

services. Energy Trust supports these activities by identifying program priorities 6 

and key messaging, and the utility develops and delivers specific marketing 7 

communications. These communications may or may not be co-branded with 8 

Energy Trust. 9 

 10 

Based in part on information provided in this docket, Energy Trust is currently 11 

developing content for its web site to provide consumers with tips and 12 

recommendations for comfort cooling. Energy Trust represents that these tips 13 

will emphasize no-cost, low-cost cooling strategies applicable to the Northwest. 14 

In future Energy Trust-controlled marketing, cooling will not be emphasized as 15 

a benefit of heat pumps. Additionally, Energy Trust represents that when 16 

collaborating with electric utilities, Energy Trust will work to prioritize efficient 17 

heating messages in heat pump marketing. 18 

Q. DOES THIS CONCLUDE YOUR JOINT TESTIMONY? 19 

A. Yes. 20 






























